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> _ he nutritional value of whole-grain brown

N T rice is no mystery. People have been using

B i, it as a source of protein for thousands of

years. However, recent studies have shown that rice
protein, long thought inferior to whey protein, is
just as effective in helping athletes decrease fat mass
and build muscles. For his part, David Janow has
been saying about as much for over a decade. These
new scientific findings only further reaffirm the
importance of what he and his colleagues at Axiom
Foods have been doing since 2005.

Educated at Fordham University, the Pace University
School of Law and Lubin School of Business, and the
University of Miami, Mr. Janow holds a Master of
Laws, a Juris Doctor, an MBA in international securities
and finance, and a B.S. in biology and psychology.

= After starting his career as an associate with law firms

G~ ~ P — Cadwalader, Wickersham & Taft LLP and Thelen Reid
T " e e ~ Brown Raysman & Steiner, he signed on as vice president
of the family business, Citadel International Corporation.
The two years and six months he spent with this boutique |
chemicals sourcing company would have a lasting
impact on both David and his field, as the rice ingredient
manufacturing standards he developed and implemented
during this time are still followed today. Further, it was |
during this time that David began to focus his research on |
the untapped potential of whole-grain brown rice. _'
Since launching Axiom Foods in January 2005, David |
and his partners have utilized this healthy ingredient in
'~ numerous applications, including allergen-free foods,
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s . s = ./ beverages, baked goods, confections, dietetics, gluten-
David J. l anow w4 )3\. free foods, baby food, nutraceuticals, sports nutrition
~ ' and vegan foods. With the subsequent openings of
CEO and President, Axiom Foods, Inc. . " Growing Naturals in January 2010 and Simply Rice in

Owner, 4 and 1 Nutrition, Growing Naturdls,” ":‘:‘:‘ January 2012, additional lifestyle products from organic |

Simply Rice .~ rice drinks to rice cakes have hit the marke, providing |

Los Angeles, CA «* & ' health-conscious consumers with a wide and growing
Y = ¥ range of alternative protein sources.

What attracted you to your industry?
The thought that I had something that might really help people in the long term.

Which is most important to your organization — mission, core values or vision, and why?

Mission and vision because you have to have vision, and then you put the mission to the vision. You have to
have a vision in order to have a mission because you have to be able to think outside the box. Everybody can
think inside the box, but in order to really expand on the vision you've got to think outside that box, and
that’s the hard part. You have to understand that box first.

| Aside from your professional development, have you set any personal goals for yourself?

I want to be the best I can be at what I do. If is making a mark in the industry, then that’s what I have to do.
If it’s doing something else, then sure, I can do that too. The hardest thing for me is balancing work and family.

. . & = *&,.?Ili- -




Worldwide Branding Management

President, Chief Executive Officer:
Randy Narod

Chief Operating Officer:
Erica Lee

Vice President of Human Resources
and Development:
Deb Morrissey

Director, Compliance and
Quality Assurance:
Christine Galletta

Director, Proofreading and
Production:
Kristen Giani

Director, Process Development
and Implementation:
Renée Dutcher-Pryer

Director, Premier Member Services:
Sandra Anderson

Senior Director, New Memberships:
Yona Block

Pro-Files Magazine Production Team

Senior Editor:
Danielle Blanchard-St. Louime

Staff Writers:
Kaitlyn DeFoto
Shaina Carmel Indovino

Senior Graphic Designer:
Deb Marmurowski

Graphic Designer:
Henry Monge

Pro-Files Magazine is published by
Worldwide Publishing, Inc.
498 RXR Ploza
Uniondale, New York 11556
Phone: 514-833-8440
Fax: 516-833-844]
Email: info@weardwidebranding.com

www.worldwidebranding.com

Worldwide Publishing, Inc. is a division of
Worldwide Branding

All rights reserved. Mo port of this publicotion maoy be
reproduced, stered in a retrieval systern, or fransmitted
in any form or by ony means - including, but not limited
to. electronic, photacopying, recording or ofhenwise - or
used for any commercial purpose whatoever withouf
the prior writien permission of the publisher and. it the
publisher deems necessary, execution of & formal license
agreement with the publisher.

Manufaectured in the United States of America.



	scan-1
	scan-3
	scan-2

