Pumped, and pumping

OF all the condiion-specific sectors, sports supplements appear 1o be the hands-down
chamipion seller. Muriion Buginess Journal peports a million-dellar aurpe in spocts supple-
mens from 2001 oo 2002 (59, 240,000 1o 510,2 30,0000, and predices sabes will increase by
a million dollars every year chrough 2030, We gve you che inside sooop, counesy Lamy
Kol |.'H'l.'.'-:-|3-h'il of T3, the manufaciuner of Peak AT, amd Danid Jansoew, Pl‘q‘_‘tidﬂ'! alf

Ao Foods and Cirowing Manrals.

Fi: How doos the sporte’performance
segment look to you at this tima?

LK It remains 2 very strong marker, ope-
cially bocanse it is driven by innovation. Spoet
inchemry i abways ineeroseed in whats now,
expecially peoduces driving a new casegony:
Consurners in thi segment are very diaked in
to the scence, and are looking for the ket
impecvamants to hdp in their performance.
DuJ; Supplements aren't just for body build-
cri anvmore, 'With the changing porception
of health and exerciee in the mainsteeam
muarker. there i a continuous increade in
poeabars, RILk, bars, chews and mone
pargeting wockond warmons and casual
exercise enchisians. e plant protan in-
grodient prodisction has had double-digi
growth year after year as cheir markets are
opening up. The masape s catching on
thar every human necds oo replenish thier
pooscin supply on a daily batis, and char
thore are excellons aliemnatives 1o whey,
Peogle are looking at the labeds and real-
izing thar Bvorise whey often has che so-
dium and cholesterol chey need 10 avoid.

Fi: Where are the best markets for
these products?

LK: The LLS. market is much stromger hone
than in Evrope, Scatheast Asia, or China,
Australia, though, is a becoming a strong
i ricet. host of the brands dhar are bunch-
ing here have 2 plan o biunch in Austealia
However, their regulmony climare & tough
0 nepotiale, 50 companks man be care-
ful, cxpecially with produos in solid dos-
ape oo And 1 sl see a bot of US brands
lunching in cenoral Europe.

Fi: Examples of innovation?
LK We're ploncering an area called muscu-

ks excmabsliey, the abiliny o canise the mus-
ches 1o contract. The greaser the muscular ex-
citability, the greater the foree and endurance
Frmlprrlh-l‘.fth: rscke AT incneascs the
armourd of calkaium in the cdl, and the redease
ol calkchum seros as 2 |rir3|:1' Fm'-;-ml:rjni:;rl.
At the right pre-workout dosage, it provides
mcasurabdz improvement in lifting and rep-
crmmcns. Studics are underway,

DuJ: Plant-based proceins that are as good
as whey. With more than 30 million peo-
ple in the ULS. realizing they have dairy
issuct, and recent rescarch showing thar
Axiom Food's Oryzarein® rice protein is
as bencheial as whey protein at buikd-
ing bean muscle, power and strength,
plus aiding exercise recovery - we are
slowly changing the way spors enthu-
siasts think abour plani-based proccins
As 2 macter of facr, this suudy (hrepai/
www.nueritionj.comicontene/ L2 /BG)
has quickly become the most viewed
study published in the Murrition foarmal
and thus has the honor of being ranked
*Highly Accessed.”

There also is innovarion haw.:nins in
protein blends = char is, mixing protein
from differens sources (whey, rice, ca-
i) b Use 3% 3 post-workout spple-
ment. Preliminary retcarch indicares
thar protein blends may kave some
added benefir ower a single source due 1o
their varying amino acid prohles, plus
farcs of digestion and absorpeion. In-
NOVALE iR profein powders it a misr,
whether it be procein blends. vegan pro-
rcins, of clean-label proteing, which add
value fe.g. proteing that don't have soy,
cofn, aspartarme, GAO, hexane extrac-
REON PIOCess, ¢Ic.).
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Browm nice protein
cafaium, ATP. chernies

Fi: What's hindaring growth?

LE: Adulteration. Anabalic sterodds mas-
querading as other ingredients. FDA is
doing a good job nl‘g«n-.ing after these, but
the nexv, the NDI process, is kind of a
mess right o

DuJ: The show creep of public knowledge.
Ot had w0 weach the public abous wiy
they needed Huonide and so mus we each
the public abour plang peocding. While we've
made progees peecing the woed ous, then: ane
will chose die-hand whey fans dhar anent inscr-
esned ac bocking a¢ change (or 21 their bloased
g, ofven due po 2 dairy incolerance.) Fusther
greeath i coming a5 we develop smoocher
plane proceins chas meet the seoman: 2nd Ha-
vor prohikes conmumers are booking for and
moee and one poscarch is publithed.

AIDP, Inc.

Gabfotein, sprouted brown-rice proteln
AIDPs Gabiotein Sprouted Brown Rice
Proten is kieal for tod’s spons market.
Sprouting onhanord mutrtonal bonafits
rraking i 4 comphate protesn. Gabsotein's
wisrtacally ntegrated Gekd to mamdactuing
providis & mond nputral tasting and ot
tor textung product. [Raoe protein has boen
haran 10 hires sirmaar muce-busding ca-
pabdities &5 whiny proten.

B 2O2-06TF
customercarc@akdp.com
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Albion

Craatine MagnasPower Magaediven Cro-
stinsd Chalute

Crastived el Magnetirm she bath wbmately
nohod with the production of ATR .
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